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Agenices/People

Beck’s

BLASTMedia

Bohlsen Group

Borshoff

Cabello Associates

CVR 

Clear Channel Outdoor

CMG

CODO Design

Comcast Spotlight

Element Three

Eric Gray

Fairway Outdoor Advertising

GrinOn Industries

Heavyweights

Hirons

Indiana Grand / Hoosier Park

IU Communications

JCC Indianapolis

Magnet Films

Magnitude Agency

MediaFuel

Miles Design

Miller Brooks

MillerWhite Marketing

Mortenson Safar Kim

Noah Gregg

Pattern Magazine

Pivot Marketing

PTS Diagnostics

Publicis

Red Gold, Inc

Redwall

RHB

Seal Ideas

Second Street Creative

Tactic

Timber Design Co.

TrendyMinds

Well Done Marketing

Williams Randall Marketing

Xiik

Students

Indiana University

Craig Wood 

Marian University

Jordan Barker

Harrison Thee 

University Indianapolis 

Annelise Berger

Blake Childers

Brianna Gannon

Kathleen Graves

Dominique Pence

Brittany Smigelski

Sponsors

2015 AAF Sponsors

Comcast

Eastern Engineering

Emmis

Neilsen

Strata 

2015 Addy Partners

Bayonet Media

Buffalo Trace

CMG 

CVR

Earshot Audio Post

Magnet Films

Miles Design

Miles Printing

Scofield Editorial

Society of Salvage

Cheryl Meininger  |  Creative Director

Joe Black  |  Senior Art Director

Mark Willis  |  Senior Copywriter

Kirsten Miccoli  |  Photographer

MILLER BROOKS  |  Four-Color

D.L. Couch Print Ad Campaign

2015 ENTRANTS BEST OF SHOW

WALLCOVERING | FABRIC
Lanark Wallcovering - Surf 
Source One Upholstery - Marrakesh
DLCOUCH.COM

Global Network  D.L. Couch  Eykon  Tri-kes

DL14015_AdPosters.indd   1 5/15/14   11:31 AM

WALLCOVERING | FABRIC
Lanark Wallcovering - Tulum 
Source One Upholstery - Topology 
DLCOUCH.COM

Global Network  D.L. Couch  Eykon  Tri-kes

DL14015_AdPosters.indd   3 5/15/14   11:31 AM

WALLCOVERING | FABRIC
Lanark Wallcovering - Surf 
Source One Upholstery - Marrakesh
DLCOUCH.COM

WALLCOVERING | FABRIC
Lanark Wallcovering - Geodesic 
Source One Upholstery - Variant 
DLCOUCH.COM

Global Network  D.L. Couch  Eykon  Tri-kes

DL14015_AdPosters.indd   2 5/15/14   11:31 AM

SPONSORS
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JUDGE’S AWARD JUDGE’S AWARD

Ben Seal  |  Creative Director/Writer

Brian Gray  |  Creative Director/Designer

Harold Lee Miller  |  Photographer

Shawn Smith  |  Creative Lead

Beck’s  |  Marketing Department

Ryan Hunley  |  Art Director/Designer

Joe Blackburn  |  Developer
Polina Osherov  |  Editor & Creative Director

Kathy Davis  |  Design Director

Eric Rees  |  Managing Editor

Maria Dickman  |  Editor-at-Large

Benjamin & Janneane Blevins  |  Editors-at-Large

Lindsay Hadley  |  Senior Designer

Esther Boston  |  Staff Photographer

Lars Lawson  |  Cover Design Contributer

SEAL IDEAS  |  Integrated Campaigns – Consumer Local

Milto Cleaners “The Craft of Clean”

BECK’S  |  Consumer or Trade Publication – Four-Color

Why I Farm – Ben Moore 

SECOND STREET CREATIVE  |  Digital Advertising – Services

Let’s Frolic Together Website

PATTERN  |  Magazine Design – Entire

PATTERN, Issue 5, The Design Issue

issue no. 5_10 dollars                                         Fashioning a community. in person, on paper.

+ conversations with nick allman, Julie Bova, nathan sinsaBaugh, christopher west, Judd lord and more

ds g n  |  s tn drd
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GOLD ADDY AWARDS GOLD ADDY AWARDS

Ben Seal  |  Creative Director/Writer

Brian Gray  |  Creative Director/Designer

John Burgoyne  |  Illustrator

HardingPoorman  |  Printer

CODO Design  |  Design Team

Sarah Stewart  |  Art Director

Traci Cumbay  |  Senior Writer

Lynn Kendall  |  Miles Printing

Beth Jenkins  |  Vice President, Accounts

SEAL IDEAS  |  Sales Promotion - Catalog

Unity Seeds 2015 Product Guide

WELL DONE MARKETING  |  Collateral – Annual Report

Wabash Valley Power Annual Report

Metonymy Media  |  Editorial Team

Neal Brown  |  Culinary

Kelley Jordan Heveneld  |  Photography

CODO Design  |  Design Team

CODO DESIGN  |  Sales Promotion – Single Unit

Bone Dry Gin Packaging

CODO DESIGN  |  Collateral – Magazine Design – Entire

Ex. Ex. Midwest

Lars Lawson  |  Designer/Creative Director
Polina Osherov  |  Editor & Creative Director

Kathy Davis  |  Design Director

Eric Rees  |  Managing Editor

Maria Dickman  |  Editor-at-Large

Benjamin & Janneane Blevins  |  Editors-at-Large

Lindsay Hadley  |  Senior Designer

Esther Boston  |  Staff Photographer

TIMBER DESIGN CO.  |  Sales Promotion – Campaign

Hubbard & Cravens Coffee Company,
Plaid Coffee Bag Packaging

PATTERN  |  Collateral – Magazine Design – Entire

PATTERN, Issue 6, The Music Issue

Lars Lawson  |  Designer/Creative Director

John Molloy  |  Executive Creative Director

Luke Fehribach  |  Associate Art Director

Matthew Neylon  |  Associate Copywriter

Tom Hirons  |  CEO, President

HIRONS  |  Collateral – Campaign

Rachael’s Cafe, Espresso Yourself

GENERATION

TO  
GENERATION

GENERATION

TO  
GENERATION

20 1 3  A N N U A L  R E P O R T

ISSUE NO. 6_10 dollars                                         FASHIONING A COMMUNITY. IN PERSON, ON PAPER.

+ FEATURING LILY & MADELEINE, WE ARE HEX, MICHAEL PROVUS, SIRIUS BLVCK, JOSH KAUFMAN, JENNIE DEVOE, AND MORE

look/listen

TIMBER DESIGN CO.  |  Sales Promotion – Campaign

NewDay Craft Mead & Cider, Bottle Designs
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GOLD ADDY AWARDS GOLD ADDY AWARDS

Element Three Shawn Smith  |  Creative Lead

Beck’s  |  Marketing Department

Element Three

Ben Seal  |  Creative Director/Writer

Brian Gray  |  Creative Director/Designer

Harold Lee Miller  |  Photographer

ELEMENT THREE  |  Direct Marketing – 3D

Jameson & Company, Audit Relief Package

SEAL IDEAS  |  Out of Home – Campaign

Milto Cleaners “The Craft of Clean”  
Outdoor Campaign

ELEMENT THREE  |  Direct Marketing – 3D

Jameson & Company, Test Your CPA Flashcards

BECK’S  |  Consumer or Trade Publication – Four-Color

Why I Farm – Kevin Ruth

Ben Seal  |  Creative Director/Writer

Brian Gray  |  Creative Director/Designer

Harold Lee Miller  |  Photographer

Lee Eisenbarth  |  Lead Designer

Mark Reckard  |  Developer

Clara Doti  |  Junior Designer

Anna Zimmerman  |  Designer

Eric Rees  |  Copywriter

Daniel Herndon  |  Creative Director and CEO

Jason Cooper  |  Account Manager

SEAL IDEAS  |  Out of Home – Flat

Milto Cleaners “You’re Filthy” Outdoor

REDWALL  |  Digital Advertising – Services

The Historic Penn Street Tower Website

Shawn Smith  |  Creative Lead

Beck’s  |  Marketing Department

Ben Seal  |  Creative Director/Writer

Brian Gray  |  Creative Director/Designer

John Burgoyne  |  Illustrator

BECK’S  |  Out of Home – Flat

Why I Farm – Ben Moore

SEAL IDEAS  |  Integrated Campaigns – Consumer Local

Unity Seeds “The American Family Farm” Campaign

4
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GOLD ADDY AWARDS

Adam Johnson  |  Art Director/Illustrator

Ryan Noel  |  Creative Director

Lindsay Hadley  |  Senior Art Director

Jeff Morris  |  Creative Director

Ben Seal  |  Creative Director/Writer

Brian Gray  |  Creative Director/Designer

SEAL IDEAS  |  Integrated Campaigns – Consumer Local

Citizens Bank 2014 Campaign

BORSHOFF  |  Arts & Sciences – Poster

Josh Kaufman Indy Jazz Fest Poster

Uriaha Foust  |  Creative Director

Joe Black  |  Senior Art Director

Mark Willis  |  Senior Copywriter

Laurie Durham  |  Senior Imaging Specialist

Matt Dennis  |  Senior Digital Developer

Tom Hennessy  |  Illustrator

Uriaha Foust  |  Creative Director
Joe Black  |  Senior Art Director
Evan Finch  |  Senior Copywriter
Mark Willis  |  Senior Copywriter
Laurie Durham  |  Senior Imaging Specialist
Matt Dennis  |  Senior Digital Developer
Renee Wilcox  |  Graphic Designer

MILLER BROOKS  |  Industry Self-Promotion – Integrated Campaign

Miller Brooks Rebrand Campaign

MILLER BROOKS  |  Industry Self-Promotion – Integrated Campaign

The Expedition North Holiday Campaign

Unlike the basketball uniforms  
of yesteryear, our banking services 
have you completely covered.  
It’s been that way since 1931,  
the year we opened our first branch 
right here in Mooresville.

Photo courtesy of Mooresville Public Library.

LOGO: ICON AND WORDMARK IN SYNC
The icon was born from the concept of duality. The two sides of our 
unique personality: Strategic and Creative. It intends to make simple the 
idea of yin and yang surrounding the letters MB. The wordmark is thick, 
bold and timeless serving as an anchor when placed below the icon.
The entire system is modular and seamless. The icon and wordmark, 
when locked up, should be used as shown, but they are designed to live 
separate from one another as well.

COLOR PALETTE: COOL, SOPHISTICATED AND PURPOSEFUL
Reflecting the notions of water and sky, our color palette comes directly from the concept of exploration. From the depths of the sea to infinite space, it’s a 
kaleidoscope of blues. Our darkest shade in contrast with our brightest value gives us a look that can be interesting but high-end at the same time.

FONTS: STRONG, AND NOT-SO-SILENT TYPE
Our font choices are also very specific. By pairing a daring, solid sans serif 
with a smart, stylish serif, we signal a brave and contemporary presence.
Each family posseses plenty of variation and weights to choose from.

HELMETS: SYMBOLS OF THE UNKNOWN
The Diver and The Astronaut are to be used as secondary graphic icons 
for Miller Brooks. They’re tethered to our work process (the deep dive 
and the creative launch) but are also emblems for our intrepid sense of 
discovery. We are all explorers. The helmets should be used only when 
appropriate and no smaller than two inches in height.

A full-featured, do-it-all sans serif for the needs of the 21st century. A bold design that’s 
unadorned, modern and infinitely flexible. Klavika follows a decidedly hybrid typographic 
path —a cross of humanist and geometric influences with allegiances to neither. Crisp and 
open shapes keep the font legible in small sizes while the straight-sided characters anchor 
headlines and display work solidly in place. 

An exercise in whispering very loudly, Freight Micro is fully capable for use below 9 point 
in print and at text sizes on digital screens. It’s angular forms result from the decision to 
modulate entire strokes and contours rather than to merely pare out problem areas with 
inktraps. Its internal shapes are high-contrast, to emphasize openness at screen sizes. The 
asymmetry of its serifs fosters an identifiably calligraphic thrust on-screen, especially when 
rendered using subpixel anti-aliasing technologies.

KLAVIKA

Freight Micro Pro

Miller Brooks Graphic Guidelines 2014

Primary Two-Color Icon One-Color (over designated colors)

Two-Color (over designated colors) One-Color (on dark blue) Two-color Horizontal Logo (over designated colors)

Primary Vertical Logo (on light grey or white)

PMS 656  |   11c 7m 3y 0k PMS 5405  |   73c 47m 33y 7k PMS 7696  |   64c 29m 24y 0k PMS 564  |   53c 0m 33y 0k PMS 2965  |   100c 60m 25y 80k

***NOTE: When sharing documents with clients, make sure you’re doing so in PDF form. 
If you must provide working word documents please default to TAHOMA and Georgia.

C O L O R
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SILVER ADDY AWARDS

CODO DESIGN  |  Sales Promotion – Single Unit

450 North Brewing Co. Packaging

SEAL IDEAS  |  Collateral Material – Single Unit

Milto Cleaners “Button Collection” Poster

SEAL IDEAS  |  Sales Promotion – Single Unit

William Roam Shave Cream Packaging

SEAL IDEAS  |  Collateral Material – Single Unit

Unity Seeds “80-hour Workweek” Poster

MILES DESIGN  |  Collateral Material – Stationery Package

New Thread Films Business Card

MAGNITUDE AGENCY  |  Collateral Material – Invitation

The Masquerade Invitation

SEAL IDEAS  |  Collateral Material – Single Unit

Citizens Bank Service Line Portfolio

BORSHOFF  |  Out of Home – Flat

Indians “Fan” Outdoor

SEAL IDEAS  |  Collateral Material – Single Unit

Unity Seeds “500 Acres” Brochure

SEAL IDEAS  |  Consumer or Trade Publication – Four-Color

Unity Seeds “Calluses” Ad

SILVER ADDY AWARDS

11B Invitation : The Masquerade Invitation

5x7 invitation | laser engraved on glossed wood
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S I N G I N ’  I N  T H E  R A I N

What a glorious

 feeling.

Starring

G E N E  K E L LY

D O N A L D  O ’ C O N N O R

D E B B I E  R E Y N O L D S

With

JEAN HAGEN •  MILLARD MITCHELL and CYD CHARISSE

story and screen play by BETT Y COMDEN and   ADOLPH GREEN Suggested by the Song “Singin in the rain”

lyrics by  ARTHUR FREED • music by  NACIO HERB BROWN • directed by  GENE KELLYand  STANLEY DONEN • produced by  ARTHUR FREED • an M.G.M picture

M.G.M’S TECHNICOLOR MUSICAL TREASURE
color by

SILVER ADDY AWARDS

PUBLICIS  |  Consumer or Trade Publication – Four-Color

Gleaners, Wishes Print

RED GOLD, INC.  |  Digital Advertising – Branded Content more than 60 seconds

Red Gold Grower Video

MORTENSON SAFAR KIM  |  Digital Advertising – TV Commerical

Indianapolis Motor Speedway, “We All Have A Story”

SEAL IDEAS  |  Newspaper – Color

Kingdom Martial Arts “Piano Lessons” Ad

CVR  |  Arts & Sciences – Poster

Indy Film Festival, “Singing in the Rain” Poster

TRENDYMINDS  |  Digital Advertising – Internet Commercials

Salesforce Marketing Cloud – Social Studio Customer Journey

CABELLO ASSOCIATES  |  Public Service – Poster

IUPUI César Chávez Day Poster

BECK’S  |  Digital Advertising – Branded Content more than 60 seconds

Why I Farm – Mike Schmidt

BORSHOFF  |  Public Service – Poster

Rose Hulman’s Homework Hotline Science Poster

BORSHOFF  |  Digital Advertising – Branded Content more than 60 seconds

Onboarding Video for Indiana-based Global Company

SILVER ADDY AWARDS

SHE WISHES
TO PROVIDE FOOD AND SHELTER.

SHE CAN’T DO BOTH.

One in six Hoosiers wish they 
didn’t struggle with hunger, but 
they do. Every dollar we receive 

helps feed three people. 

Please donate to gleaners.org.

FREE science and math homework help for students in grades 6 – 12. 
Open 7 p.m. – 10 p.m. (ET) | Sunday – Thursday | September – May 

WE CAN HELP.
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ELEMENT THREE  |  Advertising Industry Self-Promotion –  
	 Ad Club or Marketing Club

AAF Indianapolis, Print Matters Poster

BORSHOFF  |  Elements Of Advertising – Copywriting

Onboarding Video for Indiana-based Global Company

SILVER ADDY AWARDS

STUDENT GOLD ADDY AWARD

ELEMENT THREE  |  Public Service – Poster

Kammy’s Kause Poster/Flyer

JORDAN BARKER, MARIAN UNIVERSITY   |  Logo

Safe Sitter Logo Redesign

SILVER ADDY AWARDS

STUDENT SILVER ADDY AWARD

TIMBER DESIGN CO.  |  Elements Of Advertising – Logo

WhiteHeart Logo

HARRISON THEE, MARIAN UNIVERSITY  |  Consumer or  
	 Trade Publication – Campaign

Mary Kay, This is me.

BORSHOFF  |  Elements Of Advertising – Illustration

Josh Kaufman Indy Jazz Fest Poster Illustration

BORSHOFF  |  Public Service – Poster

Rose Hulman’s Homework Hotline Math Poster

FREE math and science homework help for students in grades 6 – 12. 
Open 7 p.m. – 10 p.m. (ET) | Sunday – Thursday | September – May 

WE CAN HELP.
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Advertising that works... Overtime. 
At Caldwell VanRiper, we believe in creating ads that live full-time  
in the hearts and minds of consumers. When it comes to delivering 
the goods, we don’t just go to work—we go into overtime. Does that 
mean we work late? Sometimes. It also means we put everything  
we have into delivering something timeless that’s got the same  
stamina we do.

Since 1910 

We work hard. Our ideas work harder.
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Congratulations to all of tonight’s winners—especially the ones who 
worked with us. We’re proud of the relationships we’ve built with the 
region’s best creative storytellers. To us, your big night is our big night.

CMGindy.com

Color Grading  ·  Motion Graphics  ·  Visual Effects  ·  Electronic Spot Distribution

Granted, it’s not like 
winning a Clio for  
Glo-Coat Floor Wax.  
But it’s still pretty cool.
Congratulations to all of tonight’s winners. 
And a big thanks to all the clients who 
are courageous enough to recognize and 
approve great work.

milesdesign.com



An even better Earshot Audio-Post.

OPENING THIS SUMMER
www.ea rsho taud i opos t . com

Follow the
construction.


